2004 NFL Graduates, Continued.:

PLAYER COLLEGE MAJOR

Chicago G Bryan Anderson Pittsburgh Justice Studies
Cleveland CB Leigh Bodden Duquesne Business Management
Detroit TE Casey Fitzsimmons Carroll College Sociology

NY Giants LB Nick Greisen Wisconsin Business Management
Denver DT Darius Holland Colorado Sociology

Detroit S Terrence Holt North Carolina State | Sociology

Cleveland S Michael Jameson Texas A&M Agriculture Development
Baltimore LB Ray Lewis Maryland Business Administration
Dallas CB Donald Mitchell SMU Business

Indianapolis RB James Mungro Syracuse Selective Education
Indianapolis T Jim Newton Utah State Criminal Justice

San Diego WR Kassim Osgood San Diego State Sociology

San Francisco QB Tim Rattay Louisiana Tech General Studies

Kansas City RB Tony Richardson Webster University Masters of Business Administration
Cleveland LB Ben Taylor Virginia Tech Interdisciplinary Studies
New England LB Mike Vrabel Ohio State Biochemistry

Arizona DE Fred Wakefield lllinois Kinesiology
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A SITE TO BEHOLD!

The NFL has been acknowledged as America’s most popular sport for the past 39 years, claiming the top spot in 1965 and rating
No. 1 among fans ever since, according to the Harris Poll. The league continues to give fans what they want. Not surprisingly,
the NFL INTERNET NETWORK is also tops among all sports leagues.

In 2003, the NFL Internet Network continued to outpace the other sports league sites.

As the playoff races heated up in December, 13.88 million unique users visited the network in the month -- a total which exceeded
the combined traffic of the next four sports league sites.

SuperBowl.com set records for unique users on Super Bowl Sunday (two million) and votes for Super Bowl MVP (440,000). Super
Bowl MVP TOM BRADY of New England garnered the most fan votes and 2.5 of the four MVP votes allotted to SuperBowl.com
voters (Carolina quarterback JAKE DELHOMME got 1 vote and Carolina receiver STEVE SMITH .5).

Among the features slated for the NFL Internet Network in 2004:

e Analysis from the top nhames in the business, as new contributors BRENTSON BUCKNER and SHANNON SHARPE join
TROY AIKMAN, CRIS COLLINSWORTH, BOOMER ESIASON and PHIL SIMMS. Philadelphia Eagles head coach
ANDY REID will write a weekly diary. Returning NFL.com columnists include GIL BRANDT, VIC CARUCCI, GREGG
EASTERBROOK and PAT KIRWAN.

e Exclusive “NFL Field Pass” service which includes live audiocasts of NFL games (fed from the team radio station’s
broadcast) as well as video features and highlights of each week’s games.

e Enhanced NFL Fantasy Football — including live drafting and scoring, e-mail and wireless updates, a 200+ page draft kit,
daily training camp updates and personalized video highlights for analysis and “scouting” purposes.

e NFL Network content, including daily video clips from "NFL Total Access" and a special area dedicated to “Inside Training
Camp: Jaguars Summer,” a five-week series that will provide fans with an all-access behind-the-scenes look at an NFL
training camp.

e Sirius NFL Satellite Radio content including audio programming and tie-ins, with a fantasy football radio program on the
Sirius radio channel.

e “Passion for the Game” columns featuring political figures/pundits in this election season as well as other entertainment or
prominent personalities.

e NFL Films will create video feature pieces and highlights for use on NFL.com and team websites.

e The weekly NFL Insider Radio Show will air on Westwood One radio stations this season. The series, 22 weekly shows,
running from September through February, features hosts STEVE COHEN and Brandt, the former Dallas Cowboys
personnel chief and current contributor to NFL.com.

e Additional content on the NFLHS high school site — including information for coaches, a “Tips and Drills” section for
players, and a chance to sign up to win a visit to your school by an NFL player.
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